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Samantekt

e GO6dur arangur hefur nadsti markadssetningu sjavarafurdaiKanada fra
arinu 2013 og veruleg aukning er a virdi og magni arid 2019 pratt fyrir
gjaldprot WOW m.a. vegna mikillar aukningar a frystum afurdum.

e Salaa sjavarafurdum hefur ekki verid jafn mikil sidan arid 2000.

e pad atti 6llu samkveemt ad vera gdédar framtidarhorfur fyrir islenskar
sjavarafurdir og taeknitil Kanada.

— Konnun adalraedisskrifstofunnar gefur til kynna mikinn ahuga
teeknifyrirtaekja a Kanada.

* Medalgengi kronunnar gagnvert kanadiskum dollar laekkar um ramlega
10% milli ara

* Sogulegased godur markadur fyrir saltfisk en dtflutningur hefur verid
brokkgengur og markadurinn virdist ekki halda athygliseljenda 4 islandi

e Humar og fiskmjdl er horfid af markadnum

* Efnahagur Kanada er 6flugur og stodugur og markadurinn i mikilli naleegd
vid Island med gdédar samgdngur og langa vidskiptasogu.

 [sland stendur vel i huga neytenda i Kanada
« bad er mikill 4hugi 4 Islandi 8 Kanada sem markadi fyrir sjavarutvegstaekni



Umfang utanrikisvidskipta
(uppl. fyrir 2019 eru ekki tilbunar)

Samanlagdur ut- og innflutningur a vorum og pjonustu eftir Iondum

346.213

bjénustuvidskipti:
Innflutningur

234.966 231.647

Pjénustuvidskipti: 181.786

Utflutningur

133.074 127.274

121.535

Voruvidskipti:
Innflutningur CIF
Voruvidskipti:
Utflutningur FOB

A
v

A
v,



Ferdapjonusta Kanada



e Samdrattur i komum ferdamanna fra Kanadattil islands nam -30% &rid 2019 samanborid vid 2018.

* Farpegar frd Nordur Ameriku voru 534 pus. arid 2019 og er N-A staersta markadssvaedid [slands i
ferdapjonustu.

Kanada
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» N-Amerika er steersta markadssvaedi islands i ferdapjonustu med 534 pus. farpega arid 2019

Ferdamenn eftir markadssvaedum
Tourists by market areas: The Nordics, The U.K., Mid/S-Europe, N-America, Other

900.000
800.000
700.000
600.000
500.000

400.000
300.000

200.000
| bl Bt it 1 ”||||||”||h | ‘ |
il il ||||| ||||| (el Helaf Rabol falal odlh A

2003 2004 200 007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

B Nordurlond M Bretland ™ Mid-/S-Evréopa M N-Amerika ™ Annad



Utflutningur til Kanada



Virdi utflutnings eykst

Utflutningur fra Islandi til Kanada
Total Export to Canada
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e Heildarutflutningur til Kanada jokst milli dra 2018/2019um 122%

* Aukningin felst i utflutningi a ,flugvélar sem eru > 15.00 kg“ (17 mlja) og
sjavarafurdum (3 mlja). Utflutningur a ali drést toéluvert saman

 Midgengi ISK laekkar um ram 10% gagnvart Kanada dollar
e Sala a sjavarafurdum hefur ekki verid jafn mikil sidan arid 2000



Utflutningur fra Islandi til Kanada

MidgengiISK per CAD veikist um 10.6% milli ara
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Ekki jafn mikid magn sidan arid 2000

Magn eykst um 23%, virdi 83%. borskur, ysa, ufsi, makrill, karfi og
“adrar sjavarafurdir” eru astaedan fyrir aukningunni
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Utflutningur fra islandi til
Kanada / Export

Sjavarafurdir - magn / Seafood Volume
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Magn eykst um 39%, virdi 46%
Volume increased by 39%, value by 46%

Ferskur tonn / Fresh Seafood in Tons

H?2013 82014 m2015 82016 ® 2017 ® 2018 = 2019
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Ferskur virdi / Fresh Seafood Value

B 2013 ® 2014 = 2015 ® 2016 W 2017 = 2018 = 2019
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Magn eykstum 16%, virdi eykstum 211%
Breyting felst i breyttrivoru samsetningu, porskur, ysa o.s.frv.
Volume increased by 16%, value by 211%

Frystur tonn / Frosen Seafood Tons

H 2013 m 2014 = 2015 m 2016 ™ 2017 = 2018 = 2019

In Million ISK
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Frystur virdi / Frozen Seafood Value

B 2013 ® 2014 = 2015 ® 2016 W 2017 = 2018 = 2019
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Toluvert rymi @ markadnum fyrir saltfisk

Saltfiskur Tonn / Total Export Salted Volume

H 2013 B 2014 m 2015 W 2016 W 2017 ™ 2018 = 2019
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Utflutningur fra islandi til

Kanada
burverkadur saltfiskur / Dry Salted

H2011 m2012 ®2013 ® 2014 = 2015 ™ 2016 = 2017 " 2018 = 2019

700

600

500

400

In Million ISK

300

200

100

B 2011 2012 = 2013 ™ 2014 = 2015 ™ 2016 = 2017 © 2018 = 2019

Utflutningur fra islandi til

Kanada
Blautverkadur saltfiskur / Wet Salted




Fiskimjol
Enginn utflutningur 2019
No export in 2019

Utflutningur fra Islandi til Kanada

Fiskimjol / Fishmeal Value
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Sala a humri hrynur
Afli dregst saman og humarinn
hverfur af markadnum
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Utflutningur fra Islandi til Kanada
Humar / Lobster Tails Value
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Island stendur vel i hugum
neytendai Kanada



Associations
withlce,
Snow and
Coldareat

2017 levels.

“Other:"”

9% - Positive remarks (purity,
beauty, friendly people)

5% - Geography (far away,
Reykjavik, northern, small)
3% - Products (Blue Lagoon,
spas, vodka, yogurt, spirits)
1% - Negative remarks
(expensive)

7% - no answer

Top-of-mind Associations with Iceland
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What is the first thing that comes to mind when you
think of Iceland?
(%, open-end)

—|ce, snow, cold — Nature, landscape, wildlife
—Music, culture, nightlife ——Volcano
—Other
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Intent to Travel to Iceland

Have you ever considered visiting Iceland?
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Have already Yes, in near Yes, in Would
visited future distant consider if
future knew more
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Not at all

8%

6%
I zty“’a%s%

Don't know

Intent to travel to Iceland has declined slightly — from 56%in 2017 to 51%

in 2019. Only 19% of consumers have not considered visiting Iceland.




Appeal of Iceland

How appealingis Iceland as a travel destination to
you?
60%

50% 49% 47¢18%

45% 46%
Appeal of

Iceland is strong
but slightly less

= so than in 2017.
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Onein
tWO canadian

consumers are

HIGHLY

INTERESTED in

learning more
about Iceland.
Interest is at the
2015 levels.
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Interest In Iceland

How interested are you in learning more about

55%
50% 50%

High interest
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42% 41942 %81%
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Interest in Icelandic Products

How interested are you in the following products from Iceland? (%,
high interest)
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Seafood Consumption

79%

Important that
Restaurants
Serve Seafood

82% 0%

Order Seafood

Eat seafood In Restaurants

When selecting a restaurant it’s

Order seafood in restaurants: . )
important that it serves seafood

Eat seafood: = 17% more than half the time

25% at home . = 32% veryimportant
o,
15% inrestaurants . 7ZOAIess than half thetime = 47% somewhatimportant
42% both at home and in = 10%never * 22% not at all important
restaurants (among those who eat seafood (among those who eat seafood N=834)

18% do not eat seafood N=834)



Attributes of Icelandic
Seafood

Opinions of Icelandic
seafood are stable

over the years.
-

Which of the following describes what you
think of Icelandic seafood? (%)
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—Fresh —High quality
—Healthy —From a pure environment
—Wide selection —Expensive

—No opnion/Don't know



Hlynur Gudjonsson
hlynur@mfa.is

+1 646 282 9360

(begar hringt er fra Islandi: 545
7766)



