UTANRIKISRADUNEYTID

Vioskipti vio Bandarikin arido 2018

Hlynur Gudjonsson
Adalreedismadur og vidskiptafulltrui

Bradabyrgdatolur 2018
Hagstofa [slands
Februar 2019



Samantekt

Bandariski markadurinn er i uppsveiflu, hagvoxtur eykst, neytendur eru jakvaedir, atvinnuleysi
undir fjogur présentum og kaupgeta oglaun hakka.

Markadurinn er i mikilli nalaegd vid island med gdédar samgdngur og langa vidskiptasogu.
Island stendur vel { huga neytenda i Bandarikjunum.

Magn sjavarafurda eykst verulega 2018 og medal gengi kronunnar er stodugt milli ara.
Pad eru miklir moguleikarisélu a sjavarafurdum og taekni til Bandarikjanna.

— Icelandair Group tilkynnti i feb. 2018 aukna aherslu a flutninga sem gefur von um aukinn
utflutning a ferskum afuréum til Bandarikjanna.

— Konnun adalraedisskrifstofunnar gefur til kynna mikinn ahuga taeknifyrirtaekja a
Bandarikjunum.

Kénnun [slandsstofu [slandsstofa fra jandar 2018 4 hug matvaela og drykkjarframleidenda til
markada bendir til mikils ahuga a Bandarikjunum. Skv. henni pa eru Bandarikin nimer eitt af
beim morkudum sem Islensk fyrirtaeki sja sem sitt helsta vidskiptaland.

— 50% af fyrirteekjum stofnud 2008-2018 sja Bandarikin sem sitt helsta vidskiptaland
— 44% fyrirtaekja benda a Bandarikin sem pad land sem pau vilja helst auka utflutning til

— 45% fyrirtaekja, sem ekki stunda utflutning til Bandarikjanna, benda a landid sem pann
markad sem pau vilja helst komast i vidskipti vid.



Markadurinn

Main Economic Figures for the U.S.

Fiercerooppositionin congress will drive the Trump administration to focus on itsown policy in 2019-20. Despite policy
uncertainty, financial conditions remain supportive of growth and the U.S. economy is expected to grow modestlyin
2019. The market expectsthe Fedsto increase policy rate two to three timesin 2019 to keepinflation close to its 2%
mark. The Fedsis likelyto cut interestratesin 2020 in accordance to slower GDP growth. Strong economy and slower
growth in other markets will support the USD but forecasters see a weakerdollarlaterin 2019 due to the overall
performance of the US economy.

GDP forecastis at 2.3% for 2019 and 2.0% in 2020 and 1.8% 2021 according to the Fed. The Fedforecastis 0.4% lowerin
2019 than IMF and on pair with The Economist Intelligence Unit (EIU). The EIU forecastsa sharp dip in 2020 or 1.3% GDP
growth. The IMF forecasts 2.9% GDP growth in 2018.

Unemployment rate was at 3.9% in 2018 and job growth continuousto be steady. The EIU forecastfor 2019 is 4.0% and
slightly higher 2020 and 2021 at 4.6% and 4.4% respectively. The IMF is at 3.5, 3.4 and 3.6 percent. Tighteninglabor
market put upward pressure on wages, particularly for those that are switchingjobs, and hourly wages increased by 3.2%
in 2018.

U.S householdsare in relatively good financial shape, with the debt service to disposable income ratio of 10% at the
lowestlevel since the early 1980s. Growth of U.S. home prices will slow sharplyin 2019 according to a Reuters poll of
property experts who largely said turnover in the housing market has peaked. The survey showed house price growth is
still expected to outpace inflation and pay growth overthe nexttwo years.

Personal consumer expenditure (PCE) is expected to slow down in 2019 to annual 2.3% (IMF 2.4%) and drop to 1.3% in
2020 according to EIU. Inflationisexpectedtorise modestly and reach slightly above 2% according to the Feds. Consumer
Price Indexincreased by 1.9% in 2018.

U.S. exportaccounts for about 13% of GDP and is expected togrow 2.9% in 2019 and 2.4% in 2020 according to the IMF.
Import is expected togrow in 2019 and 2020 6.3% and 5.1% respectively.

Health goods and medical services are expected to be the fastest growing consumer categoriesin 2017-2030 and
communication will be the second fastest growing category.

The US-Mexico-Canada Agreement (USMCA) was signedin November2018 and is expectedto be pass all three
congresses.

The market is moderately optimisticthat the talks between Chinaand the US will be fruitful and expectthe 10% tariff on
200bn USD Chinese importto be increasedto 25% in March.

Economist Intelligence Unit, U.S. Department of Commerce Bureau of Economic Analysis, United States Department of Labor Burea u of Labor
Statistics, Federal Reserve Bank of Philadelphia, Federal Reserve Board, International Monetary Fund, Euromonitor International, World Tourism
Organization, Iceland Tourist Board and Iceland Statistics.



Umfang utanrikisvidskipta arid 2017

Samanlagdur ut- og innflutningur a vérum og pjonustu eftir Iondum
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Ferdapjonusta Bandarikin



Ferdamenn fra Bandarikjunum
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Ferdamenn eftir markadssvaedum
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Utflutningur til Bandarikjanna



Aukid virdi utflutnings

Billion ISK

Heildar atflutningur til Bandarikjanna
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Virdi heildar utflutnings til Bandarikjanna jokst milli ara 2017 og 2018
um 14.5% ur 36 milljordum i 41.5. Megin astaedan er aukinn
utflutningur sjavarafurda

Toppar 2006, 2008 og 2010 eru idnvorur “taeki og vorur til laekninga”
og “flugvélar”

Heimild: Hagstofa islands




Sjavarafurdir
Hlutdeild BNA af heildarutflutningi stenduri stad

Vaegi porsks (9% magn, 12.5% virdi) og ysu (19% magn, 33% virdi) stendur i stad milli dra
Vagi lax er 15% hvad vardar magn og virdi og silungur 34% magn og virdi

e H|utfall BNA i heildarutflutningi fra
islandi
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battur sjavarafurda i utflutningi eykst

* Virdi utflutnings eykst um 19% milli 2017/2018 og magn jokst um 14% & sama timabili

* pad hefurekki verid selt jafn mikid af sjavarafurdum itonnum sidan 2005

e Sjavarafurdireruum 60% 2015, 53% 2016, 56% 2017 og 59% 2018 af heildarutflutningi til BNA

*  Hrunid 2005/2006 er ad mestu vegna brotthvarslodnu sem var rimlega helmingur magnsins
arid 2005

Utflutningur sjadvarafurda til Bandarikjanna - Tonn
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Sjavarafurdir - Utflutningur til Bandarikjanna
Mesti porsk og laxa utflutningur sidan 2003
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Fersk fiskur

Fersk atflutningur - Virdi
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Saltad og blautsaltad i tonnum
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Fiskolia — Virdi 2018 er 1.2 mlja.

2.500

2.000

1.500

1.000

500

Fisk olia - Tonn

i | IIII‘I“lt

2007

2008

2009

2010 2011 2012 2013 2014 2015 2016 2017 2018

Heimild: Hagstofa islands




Seafood Expo North America
Kaupstefnuri Kanada og BNA

Seafood Expo North America
* Basasyningunnisidan 2012
— 9 fyrirtaeki taka patt i afurda basnum og 3 i taekni og pjonustu hluta
syningarinnar2019
— Markadssamstarf med SeafoodSource

e Auglysing a vefsidu og fréttabladi SeafoodSource asamt markpadsti
a 2600 sjavarutvegsfyrirtaekii Nordur Ameriku

— Markpdsturtil 1200 fyrirtaekjai Nordur Ameriku
— Eftirfylgni eftir syningu

Kaupstefnur— Teekni og pjonustufyrirtaeki

— | bigerd er kaupstefna a austurstrond Kanada haust/vetur2019
Sérmatvorumarkadurinn

— [ bigerd ad taka patti Fancy Food Show i New York i juni 2019



Nokkur deemi um annan voruutflutning



Vatn og afengir drykkir
76% af utflutningi til Bandarikjanna

Billion ISK
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«  Utflutningur & 4fengum drykkjum var naesta O kr. 4rid 2012 og um 2000 tonn sl. prju ar
(inn i tolunar vantar Reyka Vodka sem er flutt til U.K. og tappad par. BNA er steaersti
markadur Reyka Vodka)

«  Pessivoruflokkur hefur alla burdi til ad reynast Islandi dyrmaetur og nokkrar
vorutegundur komust i dreyfingu arid 2018

Alcoholic Beverages / Value

350.000 T
300.000 -
250.000 -
200.000 -
150.000 -
100.000 -
50.000 -

Million ISK

AN

|
m2011 W 2012 12013 u 2014 u 2015 W 2016 2017 m 2018

Alcholic Beverages / Volume

2.000

1.500

1.000

NN

Hundreds Tons

500

|
m2011 m 2012 12013 m 2014 H 2015 m 2016 m2017 12018




Sala 4 lambakjoti dregst litilega saman a milli arai magni en virdi eykst um taep
18%. Moguleg skyring er ny og dyrmeetari dreifileid inn a veitingahus vs
smasoluverslun

Bandarikin taka vid 2.8% af heildarutflutningi lambakjots

Lamb Export to the U.S. 2003-2018 in Tons
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* |celandic Provisions heetti ad mestu ad flytja inn skyr fra
Islandi til BNA arid 2017 og utflutningur @ mjolkurafurdum
ur sogunni sem komid er

Dairy Exportto the U.S. in Tons
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Island stendur vel i huga neytenda



Vidhorf i Bandarikjunum gagnvart islandi sem afangastad

Market
e Mikil jakvaedni (69%) i Bandarikjunum gagnvart L mw s I
[slandi sem afangastad Gender )
* Vid sjaum jakveedara vidhorfs medal félks a aldrinum '
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Interest in Iceland
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Top-of-mind Associations with lceland
Ice/cold

What is the first thing that comes to mind when you think of lceland?

associations (open-end)
continue to
slide: 38% in
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i

2018, down TN
from 42% in N

2016

0%

20%
"Other:"

9% - Green/warm 10

5% - Positive remarks 0% )A____——'—ﬁ-
2% - Volcanoes 1999 2000 2004 2006 2008 2010 2012 2014 2016 2018
3% - Fish, seafood, whales
119% - other

9% - not answer

lceland Naturally 2018 US Research Repon

What is thefirst thing that comes to mind when you think of Iceland? (%, open-end)



Interest in Icelandic Products

How interested are you in the following products from Iceland? (%, high interest)
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Hlynur Gudjonsson
hlynur@mfa.is

+1 646 282 9360

(begar hringt er fra islandi: 545
7766)



